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1. MECTO JJUCLIUIIJIMHBI B CTPYKTYPE OBPA3OBATEJIBHOU I[TPOI'PAMMBI

1.1. TpebGoBaHus K MpeIBaPUTEIBHON MOJTOTOBKE OOYUYAIOMIMXCS, MPEIICCTBYIONINE
U COIYTCTBYIOLIME AUCLUIUINHBI, HA KOTOPBIX OCHOBBIBAETCS U3Y4YE€HUE TaHHOM:

JUCLUIUIMHBI IporpaMmbl OakanaBpuata: «llepBblii MHOCTpaHHBIN A3bIK» (3 Kypc), a
TaKXe COIYTCTBYIOIIUE TUCHUILINHBI «IIepBbIif HHOCTpaHHBIN A3BIK» (4 KypC).

1.2. JIucuuIuivHel, KypcoBble pa0OThl W MPAKTUKH, A KOTOPHIX OCBOCHHE JaHHOMH
JUCLUIUIMHBI HEOOXO0AUMO KaK MpeIeCTBYIOLIEE:

[MpodheccronaabHO-OPHUEHTHPOBAHHBIM TiepeBo], [Ipou3BoacTBeHHAs (TIEpeBOIYCCKAs)
npakTuka, Jlumiomnas padora.

2. OIMMCAHUME JUCIHUITIMHBI

2.1. OOmas xapakTepucTuKa

HanmeHnoBaHue moxka3aTess 3HadeHNE TOoKa3aTels

HaszBanue oOpa3oBareiabHOI IporpaMmbl 45.03.01 ®unonorus. 3apyoexxHast
bumoniorus (aHTITUHUCKHUM SI3bIK U JIUTEPATypa,
HeMeKul / GpaHIy3CKuii / ICIAHCKUH SI3bIK)

[Iudp 1 Ha3BaHUE B COOTBETCTBHUHU C b1.B.O/1.12 [lenoBas mUCbMEHHAss U YCTHAS

y4eOHBIM TUIAaHOM KOMMYHHKAIIMsI HAa T[E€PBOM HHOCTPAHHOM
SA3BIKE

Yactb 00pa30BaTeNbHON NPOrpaMMBbl BapuatuBHast yacTbh: BEIOOp 00yJaromerocs

KommuecTBO 3a4eTHBIX enuHUL / BCETO 4acOB 15/54

2.2.  PacnpezeneHue 4acoB IO MEPUOIaM O0YUEeHHUs

O6mee KOIMYIECTBO YacOB
o
= CaMoCTOs1-
Q
®opma 2| 3 6 . ®
> | 2 | mekuu- | ymabopa- | mpaKTH- | TEIBHOM opma
00yueHus £ 3 BCETO
S | OHHBIX | TOPHBIX | YECKHMX | paboThI + KOHTPOJIS
KOHTPOJIb
Ounas 4 | 7 - 26 - 28 54 3a4eT

3. LEJH JUCIUTUIMHBI

OOyueHne NpakTUYECKOMY BIIAJICHUIO aHTJIMICKUM A3BIKOM B c(epe JeI0BOro OOLUICHUS
Ha OCHOBE pa3BUTUS KOMMYHMKAaTHBHOW, JIMHTBUCTHYECKOW, COLMOKYJIBTYPHOU U
MparMaTU4eCKON KOMITETEHIIUMN.

4. KOMIETEHIINHN ObYYAIOINETI'OCS, ®OPMHPYEMBIE B PE3YJIbTATE
OCBOEHUMA KOMIIOHEHTA OBPA30OBATEJIbBHOU ITPOI'PAMMEBI, UX MHIANKATOPLI
N IVTAHUPYEMBIE PE3VJIBTATBI ObYUYEHM A

4.1. KommnereHuuu

YK-4. CriocobeH OCyIIeCTBIATh ACIOBYI0O KOMMYHHKAIIUIO B YCTHOW WU NMHCHbMEHHOMN
(dhopMax Ha rocyapcTBeHHOM si3bike Poccuiickoit denepanuy 1 MHOCTPAHHOM (-bIX) SI3BIKE (aX).

4.2. VIHmuKaTOpbl KOMIETEHITUN

VK-4.11-1. BblOupaer Ha TroCyIapCTBEHHOM W HHOCTPAaHHOM  (-bIX)  SI3BIKax
KOMMYHHMKATUBHO TpHUEMJIEMbIE CTHJIb JI€JIOBOrO OOIIeHMs, BepOajbHble M HeBepOajIbHbIC
Cpe/ICTBa B3aMMO/JICUCTBHUS C MAPTHEPAMHU.



YK-4.11-3.

Benmer nenoByro mepenmcKy,
OpUIMANEHBIX ¥ HEO(DUIIMATBHBIX  ITHCEM,
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YUUTHIBAA 0COOEHHOCTH

COLIMOKYJIbTYpHBIE ~pasnuuusi B (opmate

KOPPECIIOHICHIIMU Ha TOCY/IapCTBEHHOM U MHOCTPAHHOM (-bIX) SI3bIKAX

4.3.

Pesynbrarel 00yueHus

YK-4.1.1. 3HaeT HOPMBI YCTHOM U MUCHBMEHHOM peuH, IPUHSTHIC B MPOGECCUOHATBHOM

cpene.

VYK-4.1.2. VYmeer BbIOWpaTh CTWIb OOIIEHHUS HA TOCYAApPCTBEHHOM s3blke P®D wu
WHOCTPAHHOM $SI3bIKE PUMEHUTENIFHO K CUTYalluu B3aUMOJICHCTBUSI.
VYK-4.1.3. Bnaseer HHOCTpaHHBIM SI3bIKOM Ha YpOBHE, HEOOXOAUMO U JOCTATOYHOM JJIst
oOmieHus B mpodeccuoHaIbHOM cpeie.
VYK-4.3.1. 3HaeT HOpMbI MUCbMEHHOM peuH, MPUHSITHIE B MPOPECCUOHATILHOM cpeie
VK-4.3.2. YMmeer BecTH IEIOBYIO MEPENHUCKY Ha TOCYyJapCTBEHHOM si3bike PD w/mim
WHOCTPAHHOM SI3bIKE.

Komnerenmmn WHaukatopsl Pe3ynbrarel 00ydeHust
VYK-4. Cnocoben | YK-4.U-1. VK-4.1.1. 3HaeT HOpMBI YCTHOH W TMHCHMEHHOM
OCYIIECTBIISATh BeiOupaer Ha peuu, NpUHATHIE B TPOo(ecCHOHATBHOM
JIEJIOBYIO roCyJlapCTBEHHOM | Cpejie.
KOMMYHHKAIHIO B | M uHOCTpaHHOM (- | YK-4.1.2. VYmeer BbIOMpaTh CTWIb OOLICHHS Ha
YCTHOH U BIX) SI3BIKAX roCyJIapCTBEHHOM sI3bIKe PD 1 MHOCTpaHHOM SI3bIKE
MMCBMEHHOU KOMMYHHUKAaTHUBHO | IPUMEHUTEIBHO K CUTYalluH B3aUMOJIEHCTBUS.
dhopmax Ha NpueMIIeMbIe VK-4.1.3. Bnageer HWHOCTpaHHBIM SI3BIKOM Ha
roCylapCTBEHHOM | CTUJIb JI€JI0BOTO YPOBHE, HEOOXOIUMO M JIOCTATOYHOM JJIsi OOIICHHUS
SI3BIKE oOuieHus, B IIpoeccroHANIbHOI cpejie.
Poccuiickoii BepOaIbHbIC U
Oenepanuu u HeBepOalibHbIC
MHOCTpPaHHOM (- | cpeacTBa
bIX) sI3BIKE (aX) B3aUMOJICHCTBUS C

napTHepamMu

VK-4.11-3. Beger
JICJIOBYIO
MIEPETIHCKY,
VYUTHIBAS
0COOCHHOCTH
CTHJIUCTUKA
opUIHATBEHBIX U
HeOo(UIINATTEHBIX
MUCeM,
COIIMOKYJIbTYPHBIC
pasnu4us B
dhopmarte
KOPPECIIOHICHIINN
Ha
roCy/1IapCTBEHHOM
Y UHOCTPAaHHOM (-
bIX) SI3BIKaX

VK-4.3.1. 3HaeT HOpMBI NHCBMEHHOW peuyH,
MIPUHSATHIE B TPO(hecCHOHANBHOM cpee

VK-4.3.2. YMeer BecTH [€IOBYH INEPENUCKY Ha
rocyaapCTBEHHOM s3blke P W/Minm MHOCTpaHHOM
A3BIKE.

S. I[TPOTPAMMA JUCHUIUINHBI

HazBanue teMnl

Kpatkoe conepxanue TeMbl (BOIPOCHI TEMBI)

1. Building a career

1.1. The education business.

CTHJIMCTHUKH
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1.2.
1.3.
1.4.
1.5.

Education and career.

Giving reasons in interviews.

Writing. Cover letters.

Case study. Mangalia business school.

. Information

2.1.
2.2.
2.3.
2.4.

IT solutions.

Information systems and communication.

Telephoning.
Writing. Memos.

w

. Quality

3.1.
3.2.
3.3.
3.4.

What quality means.
Quiality and standards.
Delivering presentations.
Procedures and instructions.

4

. Feedback

4.1.
4.2.
4.3.
4.4.

The project team.

Managing people and projects.
Coaching.

Writing. Reports.

o1

. Selling more

5.1
5.2.
5.3.
5.4.
5.5.

Viral marketing.

The marketing mix.

Dealing with objections.

Writing. Mail shots and sales letters.
Brackchat communications.

. New business

6.1.
6.2.
6.3.
6.4.

Self-financing.

Funding a start-up.

Taking questions in presentations.
Writing. An executive summary.

. Financial control

7.1.
7.2.
7.3.
7.4.

Accountants.

Financial documents and regulation.
Writing. Communicating in meetings.
Minutes.

. Fair trade

8.1.
8.2.
8.3.
8.4.

Fair trade or free trade.
Contracts and corporate ethics.
Negotiating a compromise.
Writing. Assertive writing.

6. CTPYKTYPA U COAEPXXAHUE JUCLUIUINHBI

6.1. dopma oOyuyeHus — ouHas, Kypc — 4, cemectp — 7
KoanuecTBo yacor
HanmenoBanus pas3nenos u TeM Jlexn. | Jla6op. | Ilpakt. | CPC | Bcero
+K

1. Building a career 4 4 8
2. Information 4 4 8
3. Quality 3 4 7
4. Feedback 3 4 7
5. Selling more 3 3 6
6. New business 3 3 6
7. Financial control 3 3 6
8. Fair trade 3 3 6
HUTOI'O ITO KOMITOHEHTY OIIOII 26 28 54
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7. OLEHOYHBIE MATEPHUAJIBI (CPEACTBA) U1 TEKYILEI'O KOHTPOJIA
YCIIEBAEMOCTU, IPOMEXYTOYHOU ATTECTALINU

7.1.  KoHTpoJIbHBIE BOIIPOCHI

Conventional company types and structures.

How is work organized? Focus on the corporate and social responsibility.

Company finance: basic notions and rules.

Peculiarities of work culture.

Risks and opportunities in mergers and acquisitions.

Specific features of a business report.

Career choices, personal skills and qualities: what to pay attention to during a job

interview.

8. CV and cover letter: their types, structure and essentials.

9. Product development: strategy and stages.

10. Is packaging significant for a consumer?

11. How to write an effective product description?

12. Delivering oral presentations — is it different from Power Point presentations?

13. Retailing: what should retailers/e-tailers do to make customers buy products?

14. Negotiations: strategies and rules to be borne in mind.

15. Company and community: should companies consider corporate social responsibilities,

such as the social and environmental effects of its activities on its employees and the

community around it?

16. Corporate culture: what specific practices and policies do you suggest as “a good

corporate citizen”?

17. Mergers and acquisitions: how are M&A perceived by employees, shareholders,

customers?

18. Mergers and acquisitions: what risks is the board of directors expected to face in case of
M&A?

19. Business performance: steps to be taken to make business performance successful.

20. Export sales: problems businessmen anticipate when they start to export and possible

solutions to be provided.

21. International trade: the primary methods of payment in international trade.

22. Making deals: strategies and rules to be borne in mind when negotiating.

23. Mergers and acquisitions: pros and cons of taking over a business.

24. Company and community: the “golden rules” an international company is suggested to

follow.

25. Business performance: the steps to make business taken over successful.

26. Retailing: how does the package influence the sales?

27. Customer support: the main principles peculiar to the hotline operators when dealing

with the problems.

NoogkrwdpE

7.2.  Tewmsl 1J1s1 MHAMBUIYAIbHOTO OU3HEC-TIPOEKTA
1. Collection of brand clothing / shoes.

2. Cosmetic business (natural, organic, etc.).

3. Production of accessories for pets.

4. Zoo shop.

5. Takeaway business.

6. Restaurant / café (coffee-, tea-house, etc.) chain.
7. Anti-cafe.

8. Coffee / tea & bakery shop (mobile, eco-friendly, premium, etc.)
9. Book store.

10. Thrift shop.



11. Toy production.

12. Tour agency.

13. Online Internet marketplace.
14. Graphic designing company.
15. Recycling company.

16. Astrological consulting agency.

7.3.  OO0pasen MOAYIBbHOW KOHTPOIBHON pabOTHI
MonynbHas KOHTpOJIbHAs paboTa
Bapuant Ne 1

1. Choose the word that matches the definition.

2. Decipher the following abbreviations. Explain the difference between the roles of
the CEO and COO.

3. Read the article and answer the questions. For each question mark one letter (A,
B, C or D) for the answer you choose.

4. Complete the text with the words in the box.

5. Translate the article making use of the topical vocabulary.

Module Test

Task 1. Choose the word that matches the definition.

shareholder
consumer
wholesaler
dividends
tax

revenue
cost

price
investment
shares

Task 2. Decipher the following abbreviations. Explain the difference between the roles of

the CEO and COO.

CEO

COO

CFO

HR (department)

PLC

Ltd

S wd P

Task 3. Read the article Selecting your business name and answer the questions. For each
question mark one letter (A, B, C or D) for the answer you choose.
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SELECTING YOUR BUSINESS NAME

The right business name is important. If

you choose the wrong one, you might

end up with something that sends all the
wrong messages. To be successful, your
business name needs to define your identity
and say what's special about what you are
offering. Think about the market you want
to sell into, and why your customer will
prefer to buy YOUR product or service rather
than someone else’s. A good business name
is one that tells customers what to expect.
For example, Early Learning Centre appeals
to parents because it tells them that the toys
it sells are educational.

llliterate names have caught on
everywhere, that is names that involve
deliberately misspelled words. Kwik-Fit, the
company that promises to fit car parts
speedily, was one of the first in the UK. The
name was the brainchild of Kwik-Fit’s chief
executive, who, as a schoolboy, earned extra
pocket money cleaning ovens. He advertised
himself as Kookers Kleaned! Some people
grumble about these misspellings, arguing,
for example, that children will copy them,
but even these purists don’t hesitate to buy
an ice cream from Phun Phlavours! These
misspellings work because they catch the
eye. The trouble is, as more and more are
invented, they lose their impact.

But unusual names are not always the
most effective. Names like Tie Rack or Body
Shop which just say what your company is
about can work just as well. They are short,
and they have an honest no-nonsense ring
to them. Sometimes using a personal name
can achieve the same effect: Laura Ashley
projects a gentle and elegant image that
makes the customer feel comfortable about
buying that company’s products.

45

55

65

70

75

If you are providing a service, decide
whether your company name should
describe your customer’s problem or your
unique solution to the problem. For
example, a vehicle breakdown service could
call itself Panic Breakdowns, which only
serves to emphasize the negative state of
mind of the customer; or Instant Rescue,
which sends out a reassuring message that
help is at hand. Which name would you
select if you had a burst water pipe: Flood
Warning or Peace of Mind?

Consider too the impact your name will
have when people hear it or read it. What
effect does it have when spoken over the
telephone? Snappy Happy Snaps may
describe your photographic agency, but it
sounds ridiculous over the phone. When
your name appears in Yellow Pages or
similar directories, usually amongst a
hundred others offering a similar service,
you want yours to be the one that catches
the eye. One trick is to ensure that the first
letter of your name appears early in the
alphabet. A business in Finland called itself
by the meaningless name Quello, simply
because there is no letter Q in Finnish, so
Quello was the only entry in the directory
under that letter!

If you deal with overseas customers,
check that your name won't cause you
problems. A good translation agency will
help you avoid the trap of choosing a name
that means something offensive in another
language. There is a famous case of a stick
deodorant manufactured by an Asian
company who had selected a name which
meant something really bad in English. The
matter was made worse by the instruction
printed on it in English, which read ‘Push up
bottom’.
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Task 4.

According to the writer, a business name is a good one if it

A identifies your market needs.

B  avoids confusion with other companies.
C creates a different kind of image.
D

persuades people to use your company.

What is the writer’s attitude to the use of illiterate names?

A They have been used so much that people no longer notice them.
B  They are bad because children will learn wrong spellings.

C They are good because people find them amusing.

D They fail to describe the service or product accurately.

What does the writer like about simple company names?

A They accurately describe the product.
B  They inspire confidence.

C They give a personal touch.

D They are easy to remember.

Which name, Flood Warning or Peace of Mind, would the writer probably prefer?

A  Flood Warning because it shows the company understands the problem.

B  Peace of Mind because Flood Warning sounds more serious than a burst pipe.
C Peace of Mind because it is designed to comfort the customer.
D

Flood Warning, because few people know the expression ‘peace of mind’.

According to the writer, you can help to make your company name stand out by

A using an initial letter that gets your name into the front of directories.
B making sure the name of your company has an unusual letter in it.
C choosing a short name that people can say easily over the phone.
D putting your advertisement in several different directories.

What advice does the writer give to companies who sell overseas?

A Provide a translation of your company name into your customer’s language.

B  Use a good translation agency to translate the product instructions.

C  Describe your product in simple language that a foreign customer can understand.
D

Be sure that your company name is not a rude word in another language.

Complete the text with the words in the box.
breathing carry out feedback
guiding issuing report back

The ability to lead teams is a key skill in the modern business world. The team leader has
to move between a variety of approaches: 1 instructions and supervising closely at

times, 2

and encouraging and offering advice at other times.
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The team leader is of course responsible for monitoring overall 3 , but once the
team is up and running, and the objectives and team roles are clearly defined, then he or she may
be able to take a back seat for short periods of time.

Team members like to feel that they can 4 their roles without the leader
breathing down their neck all the time. However, they do need to 5 regularly, and the
team leader is expected to give them constructive 6 on their performance.

Task 5. Translate the article making use of the topical vocabulary.

@DUHAHCOBBIE CTUMYJIBI IIPABUTEIBCTB BO BpeMs IAaHJIEMUU KOPOHABHpYCa IMO3BOJIMIIU
NOTPeOUTENBCKUM pacxojaM pacTH. Tak, HpeasiokeHHe MepecTaso ycleBaThb 3a CIIPOCOM,
OCTaBIIsis €T0 HEYIOBICTBOPEHHBIM U3-3a Acduiuta, Kotopslii The Economist Ha3Bai riiaBHBIM
MPENATCTBUEM JJI1 POCTa MUPOBOM 3KOHOMHUKH.

MupoBble CTUMYIBI JUIsI TOJJICP)KaHUS SKOHOMUKU B pasmepe $10,4 TpwuimoHa B
NeproJl MaHJEeMUHU KOPOHABUpPYCA MO3BOJIMIIM MOKYHATEIsIM TPATUTh Ha TOBAaphl OOJbILE, YEM
00bI4HO. BMecTe ¢ TeM noTpeOuTeNIbCKUii Cipoc HE MOT OBITH YAOBJIETBOPEH M3-3a INI00ATBHBIX
cO0oeB B IEMOYKax IOCTaBOK. IIpOM3BOJCTBO COKpPaTHIIOCH, IOCKOJBKY pa3Hble CEKTOPbI
CTOJIKHYJIUCh C HEXBATKOM ChIPbsl, TOBAPHBIX KOHTEHHEPOB, CKJIa/10B U BOJUTENIEH I'PYy30BUKOB.

The Economist mMmoguepkuBaeT, 4YTO TOPrOBJIs HE MPOUCXOIUT M3 COOOpaKEHUI
¢uHaHCOBOM 3((EeKTUBHOCTH, a MpecieAyeT psii LeJed: OT HaBs3bIBAaHUS TPYIOBBIX U
9KOJIOTHYECKUX TpeOOBaHUH 3a pyOeKOM 10 HaKa3aHUs I€OMOJUTHYECKUX OMIOHEHTOB.

Ilo pmansbiM  MexnyHapoaHoro BamoTHoro ¢onga (IMF), HeynoBiaeTBopeHHBIN
NOTPEOUTENBCKUI CHOPOC U HAKOIUICHHbIE COEpekeHUs, NOAMMUThIBAEMbIE CTUMYJIAMU CO
CTOPOHBI TOCYJIApCTB, CTalIM MPUYMHON pocTa MHGUIIMK. BMecTe ¢ HUMU BIUSHUE OKa3aiu
OBICTPO pacTyIIHE [IEHbl Ha CBIPHEBBIE TOBAPbI, HEXBATKA MPOU3BOJCTBEHHBIX PECYpPCOB U COOM B
LIEMIOYKE MTOCTABOK.

8. PACIIPEJJEJIEHUE BAJIJIOB, KOTOPLIE [TOJIVUAIOT OBYYAIOUIUECA

OOmrast omeHKa 3HaHM OOydYaIOIIUXCS MO AUCHUIUIMHE mpoBoauTcs mo 100-0ammpHON
IIKaJ€ COrjiaCHO TaKUM KpUTCPUAM, IPUBCICHHBIM B Ta6n1/1ue HHNXE. OpFaHI/I3aHI/IOHHO-y‘-Ie6Ha$[
pabora oOydaromierocsi B ayQUTOPHH OIICHMBAE€TCS HAa OCHOBE TaKUX KPHUTEPUEB Kak
MOCENIaeMOCTh 3aHSTHI, aKTUBHOCTh BO BpPEeMsI MTPOBEACHHUS JTA0OPATOPHBIX 3aHATHN (BOIPOCHI
MPEToaBaTeNII0 TI0 TeMe TEOPETUYECKOTO0 MaTepuaia, y4acTue B OOCYKIACHHH TPOIICHHOTO
Marepuaia u T.IL.).

8.1. Cemectp 7

MakcumanbHOE
Homepa tem Bunst pabot
KOJINYECTBO OaJIJIOB

Oprann3annoHHO-yueOHas paboTa B ayIMTOPHH 20

1-8 CamocTosTeapHas padora 15
MoaynbpHasi KOHTpPOJIbHAs paboTa 25

UTOI'O 60
3auer 40
OO61muit UTOT 32 cCEMecTp 100

CooTBeTcTBHE 0AIIOB OLIEHKE

Onenka 1o naTudaJIbHON HIKaje
ECTS | Dk3amen, nuddepeHipoBaHHbIit 3auer
3a4yeT

KonnuectBo 0amios
n3 100

90-100 A OTJINYHO 3a4TEHO
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80-89 B <ODOLLO 3a4TEHO
75-79 C P 3a4TEHO
70-74 D 3a4TEHO
60-69 E YJIOBJICTBOPUTEIHHO B—
35-59 FX HE 3a4YTE€HO
0-34 = HEY/IOBJICTBOPUTEIHHO ——,

9. OBECIIEYEHUE OBPA30OBATEJIBHOI'O [TPOLUECCA JJIA JINL C
OI'PAHMYEHHBIMHU BO3MOXHOCTAMMU 3IOPOBbA 1 UTHBAJIN/IOB

B xoje peanuzanuu QUCIUIUIMHBI UCTIOIB3YIOTCS CIICIYIONINE TOTIOTHUTEILHBIC METOIBI
o0ydeHus1, TEeKYIIEro KOHTPOJS YCIEBAEMOCTH U MPOMEKYTOYHON aTTeCTallud O0yJarouuxcs B
3aBUCUMOCTH OT UX WHAUBUIYATbHBIX OCOOCHHOCTEH:

1) JUTSL CIIETIBIX U CI1aOOBUISIINX

— 3amanus  OQOPMIISIFOTCS B BHJIE DJICKTPOHHOTO JOKYMEHTA, JOCTYITHOTO C
MTOMOIIBI0 KOMIIBIOTEPA CO CIIEIIMATU3UPOBAHHBIM MMPOTPAMMHBIM 00ECTICYCHUEM;

- JUISL  BBIIOJHEHWS  3aJaHus  [pU  HEOOXOJUMOCTH  MPEJOCTaBISAETCS
YBEJIMYUBAIOIIEE YCTPOHUCTBO; BO3MOKHO TaKKE UCTIOIB30BAHUE COOCTBEHHBIX YBETUYMBAIOIIIX
YCTPOMCTB;

— MMChMEHHBIC 3aJIaHUsT OPOPMIIIOTCS YBEIIMUEHHBIM HIPUDTOM.

2) JUISL TITYXUX U c1a00CbIIIaIuX:

— 3a/1aHusl OOPMIISIFOTCS B BHJIE AJIEKTPOHHOTO JOKYMEHTA,

- MUChbMEHHBIE 3aJJaHUS BBIIOJIHAIOTCS HA KOMIIBIOTEPE B MUCbMEHHOM (popme;

— 9K3aMEH TIPOBOJIUTCS B THCHBMEHHONH (OpMe Ha KOMITBIOTEpPE; BO3MOXKHO
MpoBeJieHUE B opMe TECTUPOBAHHUS.

3) JUTSL JTUT] C HAPYIICHUSIME OMTOPHO-IBUTATEIILHOTO ariapara:

— 3amanuss  oQOPMIISIIOTCS B BHJIE DJIGKTPOHHOTO JOKYMEHTa, JIOCTYITHOTO C
MTOMOIIBI0 KOMIIBIOTEPA CO CTICIIMATU3UPOBAHHBIM IIPOTPAMMHBIM 00ECIICYCHUEM;

— MUCHbMEHHBIE 3aJJaHUsl BBIIIOJIHAIOTCS Ha KOMIIBIOTEPE;

— 3a4eT MPOBOJISATCSA B YCTHOM (JOpPME WMITH BBITIOJHSIOTCS B MHUCHbMEHHON (popme Ha
KOMIIBIOTEPE.

[Ipy HEOOXOOUMOCTH TPEIyCMATPUBACTCS YBEIMYCHHUE BPEMEHH I TOJTOTOBKH
OTBeTA.

[Mporienypa  mpoBeJeHHS  MPOMEKYTOYHOH  arTecTaluu s OOYYaroIIMXCs
YCTaHABIUBAETCS C€ Y4€TOM UX HMHAMBUIYAJIBHBIX MCUXO(DU3HMUECKHX OCOOEHHOCTEH.
[TpomexyTodHast aTTeCTAlMs MOXKET ITPOBOJAUTHCS B HECKOJIBKO 3TAIOB.

[IpoBenenue mpoUEAYpbl OLIEGHWBAHUA PpE3YNbTATOB OOYUEHHUS JOMYCKaeTcs ¢
WCIOJIb30BaHUEM JUCTAHIIMOHHBIX 00Pa30BATEIIBHBIX TEXHOIOTHA.

ObecneunBaeTcs OCTYN K HHPOPMAIIMOHHBIM U OMOInorpaduueckuM pecypcaM B CEeTH
WNuteprer s kaxkaoro oOywaromierocss B ¢opMmax, aJalTHPOBAHHBIX K OTPAHUYCHHUSIM WX
3JI0POBbSI U BOCTIPUSTHUS HHPOPMAIUH:

1) JUTSI CIICTIBIX M CTTA00BUISIINX:

— B IIEYaTHOM opMe yBeTHMUEHHBIM HIpU(TOM;

— B (hopMe IIEKTPOHHOTO JJOKYMEHTA;

2) JUTSI TITYXUX ¥ c1a00CBIIIAIINX

— B IleUaTHOU opme;

— B (hopMe AIEKTPOHHOTO JOKYMEHTA.

3) JUTSI OOYYAFOIIIUXCS C HAPYIICHUSIME OITOPHO-/IBUTATEIILHOTO aIapara:

— B MeyaTHO popme;

- B (hopMe AIIEKTPOHHOTO JOKYMEHTA.
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10. MATEPUAJIBHO-TEXHMYECKOE OBECIIEUEHUME YYEBHOI'O ITPOLIECCA

VY4eOHbIe 3aHATHS MPOBOJIATCS B miiaBHOM kopmyce (T. [onenk, mp. 'yposa, 6). s
IIPOBEICHUS JTaOOPATOPHBIX 3aHATUN HUCHOJb3YyeTCsl ayJUTOpus, 000pylOBaHHAs MEJIOBOM MM
MapKepHOU JOCKOH, MyITbTUMEIUHHBINA TIPOSKTOP U IKPaH, HOYTOYK, KOMIUIEKT yueOHOU Meberu
Ui oOydaroluxcsi, pabodyee mMecto npenojasarens. Beixon B MHTepHET npoBOJHOW WM ¢
ucnonszoBanuem Wi-Fi.

Jlis camMocTOsATeNbHOH paboOThl MCIOJIB3YIOTCS TEKCTOBbIE M 3JIEKTPOHHBIE PECypChl
Hayunoii OMOnMOTeKM YHMBEpPCHUTETAa W JPYrUX SJIEKTPOHHBIX OMONMMOTEYHBIX 0a3 JaHHBIX,
MaTepHualbHO-TEXHUYECKas 0a3a yueOHbIX Jaboparopuii (aya. 903, 906).

OOyuaronmecss HWMEIOT BO3MOXHOCTh  HCIIOJIb30BaTh  y4eOHBIE MaTepualbl 110
JUCLHUIUIMHE, pa3MelleHHble Ha Iuiatgopme Moodle LlenTtpa nuctaHumoHHOro o0pa3zoBaHUs
OI'bOY BO «loul'Y». IIpu u3y4eHUn DUCUUIUIMHBI IPUMEHSIOTCS AJIEKTPOHHOE O0y4YeHHE U
JUCTAaHIIMOHHBIE 00pa30oBaTeIbHbIE TEXHOJIOTUH.

C  wucronmp30BaHMEM — pecypcoB  IUIaTGOPMBI  JHUCTAHIMOHHOTO  OOpa30BaHUS
OCYILECTBISICTCSI TEKYLUIMH KOHTPOJb 3HAHUH OOy4yaroIIMXCsl HAa OCHOBE TECTUPOBAHMUSA U
MIPOBEPKHU PE3YJIbTATOB CAMOCTOSTEIBHON paOOTHI.

11. PEKOMEHAYEMAA JINTEPATYPA

11.1. OcHoBHas nuTepaTypa
1. The Business Upper-intermediate / ed. by John Allison, Jeremy Townend, Paul
Emmerson. — Macmillan, 2009. — 150 p.

11.2. JlomonHuTeNbHAs TUTEpaTypa

1. U3pauneuy, E. E. [lenoBasg koppeCHOHAECHIMA M JAOKYMEHTAlMsl HAa AHTJIMMCKOM
a3bike / E. E. U3paunnesuu. — M.: KOHBEC: UuocTp. 3., 2001. — 496 c.

2. Appleby, Robert C. Modern Business Administration. — 6thed. — London: PitmanPubl.,
1994. — 500 p.

3. Norman, S. We're in business: English for commercial practice and international
trade. — Harlow: Longman, 1995. — 135 p.

12. NHOOPMAIIMOHHBIE PECYPCHI

1. HanuonanbHast 3JIEeKTPOHHAsI 0uobInoTEeKa (H9B): benepanpHas
rocynapcTBeHHas uHpopMaimonHas cucrema / MunuctepctBo Kynbrypel P®; Poccwuiickast
rocyaapcTBeHHas OubaroTeka. — Mocksa, 2019- . — URL.: https://rusneb.ru/ (mata obGpamicHus:
01.03.2023). — Pexum jmoctyna: cBoOOOIHBIN, moanucka. HeoOxomuma ycTaHOBKa MPOrpaMMHOTO
obecnieueHust. — TeKCT: AIEKTPOHHBIN.

2. eLIBRARY.RU: nayunas snexktpoHHast 6ubinoteka: caiit. — Mocksa, 2000. —
URL: https://elibrary.ru (mara o6pamenus: 01.03.2023). — PexkuM mocTyma: A aBTOPU30B.
IIOJIb30BaTENEH. —T€KCT: DJIEKTPOHHBIMN.

3. Hayunas snextponnass Oubnmoreka «KuOepJleHuHka»: cait / Accoruanus
«OTtkpeiTast Hayka». — Mocksa, 2014. — URL: https://cyberleninka.ru/. — Pexum pocrtyma:
CBOOOIHBIN. — TEKCT: 3JIEKTPOHHBIM.

4, DNEeKTPOHHO-OMOIMOTeYHAs cucreMa «Jlanb»: [caiir]. — URL:
https://e.lanbook.com (mata o6pamenus: 01.03.2023). — Pexxum mocTyma: Ijisi aBTOPH30B.
MIOJIb30BaTeNeH. — TEeKCT: 2JIEKTPOHHBIM.

5. 9BC IOpaiit: snekTpoHHast OubIHMOTeUHas cuctema: caT. — Mocksa, 2013. —
URL.: https://biblio-online.ru (mata ooparenus: 01.03.2023). — Pesxum gocTyna: st aBTOPU30B.
M0JIb30BaTeNen. — TEKCT: JIIEKTPOHHBIM.
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6. yeKTpoHHO0-0ubInoTeuHasi cuctema Jonl'Y: caiit / ®I'BOY BO «Jlonl V». —
Honeuk, 2016. — URL: http://library.donnu.ru/ (mata oOpamenus: 01.03.2023). — Pexum
JOCTYyTa: CBOOOMHBIN. — TEeKCT: 2JIEKTPOHHBIH.

7. JJyekTpoHHbIH katajsor Hayunoit 6ubGmmorexu Jlonl'Y: pasmen caiita / Hb
Houl'Y. — Tekct: anekrponnbiii // OBC Jlonl'Y: caiir. — URL: http://library.donnu.ru/catalog/
(mata oOpamenus: 01.03.2023). — Pexum [gocTyma: TMOHUCK CBOOOJHBINA, 3JICKTPOHHBIC
JIOKYMEHTBI — 115 TTosib3oBaTene JJonl'y.

8. OuexkTponnblii apxuB Jloul'Y: pasmen caiita / Hb Jlonl'Y. — Tekcer:
anektponHeii // DBC Joul'Y: cait. — URL: http://repo.donnu.ru/ (mara oOparmieHwus:
01.03.2023). — Pesxum poctyna: CBOOOHBIM.

13. [TPO'PAMMHOE OBECIIEUEHUE

1. Windows 7 PRO (xopnopatuBHas naunen3ust JJoul'Y Ne 46484614)

2. Microsoft Office (kopmopatusHas aunensust Joul'Y Ne 46472919)

3. Microsoft Visual Studio (suniensust nporpammsl Dream Spark 1i1st BeICIINX yueOHBIX
3aBeJICHUN)

4. Antusupyc Kacnepckoro, Adobe Acrobat Reader, xPDF (imuensun GPL, Apache,
BSD nyist cB0601HOTO IPOrpaMMHOTO OOECTICUCHHUS ).
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